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The Aspen Institute is a global nonprofit organization committed to
realizing a free, just, and equitable society.

institute Founded in 1949, the Institute drives change through dialogue,
leadership, and action to help solve the most important challenges
facing the United States and the world.

Founded in 2015, the Latinos & Society Program works to increase
economic opportunity in US Latino communities.
LATINOS IETY
& aspeffni&f:e We believe that business ownership and entrepreneurship, digital
success, and leadership development are the necessary tools for
Latinos to build intergenerational wealth to the benefit of the US
economy and its global competitiveness.
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1. The Covid-19 pandemic accelerated the adoption of digital technologies and
exacerbated digital inequities.

2. Latinos are particularly underserved regarding digital opportunities, with 57% of
Latino adults having low to no digital skills (National Skills Coalition, 2020).

3. Once-in-a-lifetime federal investments represent a unique opportunity to address the
digital gap:
FCC’s Affordable Connectivity Program (S14.2B)
NTIA’s Broadband Equity, Access, and Deployment Program (S42.45B)
NTIA’s Digital Equity Act Programs ($2.75B)
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Source: US Census Bureau, 2021; Pew Research Center, 2021; National Skills Coalition, 2020
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Despite comprising 18% of the US workforce, Latinos represent:
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Source: Aspen Institute Latinos & Society and Kapor Center, 2021
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Chief Knowledge Officer,
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Management

President & CEOQ,
Per Scholas
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Senior Advisor

White House Initiative on
Advancing Educational Equity,
Excellence, and Economic
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Senior Fellow,
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https://www.shrm.org/about-shrm/pages/alexanderalonso.aspx
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Blackstone
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Chief Innovation Officer,
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CEO
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The Principles for Latino Digital Success were conceived as a series of guidelines to inform the design
and implementation of effective digital equity efforts targeting the Latino community in the United States.
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Digital Access . ©

The basic infrastructure for Laﬂb%ltal Success consists of affordability, access, and adoption of high-quality internet services
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Actionable guidelines

For providers of internet services and digital devices:

* High-quality internet services mean that consistent high download and upload
speeds are available and affordable to residences, businesses, and central hubs
(libraries, schools, etc.) in every neighborhood.

Internet service providers, device manufacturers, and retailers provide customer
support and troubleshooting, using effective communication and language
assistance to accommeodate cultural and linguistic diversity.

Latino users have access to information on different types of technologies and

services and sufficient options to choose the internet services and devices that best

adjust to their needs and expectations.

For policymakers:

+ Data sovereignty requirements are critical to safeguarding consumers' data rights.

* Whenever possible, burdensome requirements on the subscriber are kept at a
minimum, especially for programs focused on affordability. Requirements for
enrollment, such as a government-issued ID or credit card, ma
of eligible households.

For nonprofits and educational institutions:

* Organizations distributing devices or enrolling eligible households in affordable
internet services are trusted, culturally competent community providers that
bridge the digital gap to ensure affordability, access, and adoption. A thorough
understanding of the community being served is essential.

Latino users understand their rights as consumers of internet services and digital
devices and can exercise their choice to opt out.

Awareness of online safety and cybersecurity is critical to any stra
access to internet services and devices.

tegy focused on
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Guiding Questions

What does high-quality, high-speed internet look
like in the local context?

Can these services meet the needs of an entire
household, or are the policies narrowly drawn to
favor products that support only one individual?

How do we remove barriers to access and adoption
of the internet and devices?

What languages other than English are spoken
in the local community? Are troubleshooting and
technical support available in those languages?

What other features beyond language are critical
to ensure internet accessibility in the local Latino
community?

What strategies may increase the Latino
community's participation in digital access
efforts? How can programs such as the Federal
Communications Commission’s Affordable
Connectivity Program improve their outreach to
eligible Latino households?

Whenever possible, are eligibility and enrollment
requirements for the user kept at a minimum?

What education efforts would be most relevant to
ensure Latino users understand their options when
shopping for internet services and devices?

Are any mechanisms in place to get feedback on
needs and expectations from the community?
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Principle in Practice

Chicago Connected
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* According to data from the 2018 American
Community Survey, 82.3% of Latino households
had a broadband subscription, compared to a US
average of 85.1%. The difference equates to almost
half a million Latino households. Regarding access
to digital devices, 67.9% of Latino households had

2 a desktop computer or laptop, whereas the US

In addition I acCess average was 77.5% (Martin 2021, 5). Similarly, this
tem distributed ov ' 10 translates to a difference of over 1.5 million Latino
anizations households.
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* A 2021 National League of Cities report with data
from the American Community Survey identified
that affordability is one of the main reasons Latinos
give for not going online. Although 25% percent of
Latinos cite this as a reason, the percentage for the
entire US population decreases to 19% (Geraghty et
al. 2021, 6).

* A 2022 report by the Hunt Institute for Global
Competitiveness, University of Texas at El Paso,
identified that every $1 invested in El Paso's
broadband infrastructure would add $2 to the
region’s economic output (Hunt Institute 2022, 91).
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Administrator Chief of Staff
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Mark Madrid Daniella Levine-Cava
Mayor

Associate Administrator for the
Office of Entrepreneurial .
U.S. Small Business
Administration



Questions?

Diego Deleersnyder
Associate Director
Aspen Institute Latinos & Society

Diego.Deleersnyder@aspeninstitute.org



mailto:Diego.Deleersnyder@aspeninstitute.org
http://www.aspenlatinos.org/
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